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Building on historical efforts, the proposed campaign is a 
“passport liberation movement” -- a contemporary reinterpretation 
of two passport abolition efforts dating back to 1860. 

 

SWEDEN.; Abolition of the Passport System 
Nov 6, 1860 - New York Times
https://www.nytimes.com/1860/11/06/archives/sweden-aboli-
tion-of-the-passport-system.html

France to Propose Passport Abolition
Oct 16, 1921 - New York Times
https://www.nytimes.com/1921/10/16/archives/france-to-propose-pass-
port-abolition-her-delegates-at-armament.html
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• In 2019, the Canadian passport was ranked as amongst the 5th most 
powerful passports in the world, allowing visa-free access to 164 

        countries.

• The “power” of a country’s passport indicates its standing amongst 
the wealthiest/ most developed countries.  

THE ISSUE

With the recent rise (to public attention) of several migration crises 
(Mediterranean-EU crisis, Mexico border wall & family separation, 
Australia offshore detention), protectionist policies have amplified 
the rhetoric and the prevalence of migrant detention centres as the 
new normal. 

Reactionary responses focus activities and flow of funds to western 
countries for emergency & humanitarian efforts, institutional capac-
ity-building to administrate, and cultural integration efforts. Despite 
the awareness and attention garnered, dangerous migrant journeys 
remain dangerous and the reasons people leave home remain the 
same -- and remain unaddressed. 

At the heart of the problem is an individual’s citizenship and a 
corresponding passport which limits/ prevents access to geographic 
pathways that everyone with a western passport has available to 
them from birth.    

FACTS

• About 3.4% of the global population (258 million of the 
world’s 7.7 billion people) are international migrants, a share 
that has increased slightly over past couple of decades.

• 3/4 are from less developed countries and roughly 35% move 
from a low income to a wealthy country. 

• Many are forced to leave their homes for reasons beyond 
their control (conflict, poverty, economic injustice, climate 
change).

source: Migration Policy Institute

Canada’s Passport



ALTERED PASSPORT

Use an assemblage art piece as the foundational imagery and concept 
for an activism campaign.

The assemblage piece applies controlled burning for aesthetic effect 
and political messaging. Originally created in 2009 to convey my love-
hate relationship with my passport (amongst other things), I found 
when exhibiting the piece, it garnered a polarity of emotion com-
pletely unrelated to my intentions. These ranged from anger/ animos-
ity surrounding a brown person burning a Canadian passport (stoking 
nationalist sentiments) at one extreme, to people offering me their 
passports (unprompted) to burn in a continuation of the project, on 
the other. 

This project began as the exploration of the interactions between 
(the ‘bowl of spaghetti’ that was) immigration policy, international 
trade rules and racial profiling in the post-9/11 landscape. The work 
was largely inspired by difficulties I faced when traveling in a research 
capacity on a Canadian passport.  

Key Visual
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MANIFESTO
Passport Liberation 

= 
Liberates People (from danger)

It’s time to talk about how we 
define citizenship in a global 

society 

SOCIAL MEDIA
Instagram, Twitter, Facebook, 

Whisper, etc. PR CAMPAIGN

Curation of research & policy 
sound bites to deepen 

understanding  

Cross-pollinate activity from 
other aspects of the campaign/ 

intervention

a c d

GOALS

1. Humanize the migration experience & juxtapose against policy inefficiences
2. Use provocative imagery, events, stories to incite debate & action 

PUBLIC INTERVENTION

Passport Burning Events

b

ACTIVISM CAMPAIGN

GALVANIZE PROVOKE DISCUSSION SPREAD WORD DEEPEN

AUDIENCE

• Young adults (20-30 somethings) residing in western cities or 
        int’l urban centres

While most people in the west are in favour of free movement for 
themselves, it’s questionable whether they fully realize the freedom 
of movement they actually have, or how the power imbued in their 
passport starkly privileges them at the expense of those with less 
means. This is intended to encourage people to think this through.

CAMPAIGN ELEMENTS

The manifesto is intended to catalyze people’s thinking and create 
a paradigm shift. Passport burning events are designed to provoke 
emotion. Social  media is intended to create a groundswell, so the 
movement spreads (like wildfire). The PR campaign is intended to 
deepen understanding of the issues… to direct the dialogue in 
productive directions (rather than just fuel raw emotion).  



‘LEFT-TO-DIE BOAT’

Amidst the 2011 NATO-led military intervention in Libya, 72 migrants 
who fled Tripoli by boat, drifted for 14 days before landing back on the 
Libyan coast after running out of fuel. Only 9 people survived. 

The survivors recounted the points of contact they had— an aircraft 
that flew over, circling and photographing them; the documented 
distress calls they sent via satellite phone; a military helicopter giving 
them biscuits and bottled water; a military ship and various fishermen 
who refused to provide assistance. A forensic architecture was offcial-
ly constructed in 2012 to determine the many errors and negligences.

https://www.forensic-architecture.org/case/left-die-boat/

OUTSOURCING POLICIES

In March 2016, the EU made a deal with Turkey to become an 
intercontinental boundary, preventing migrants from progressing 
into Europe, in exchange for financial assistance, visa-free travel to 
the EU for Turkish citizens, and accelerated negotiations for EU 
ascension. 

source: Open Society Initiative for Europe

ex.1

ex.2

PR CAMPAIGN Look for stories that high-
light contributing policies 
that create problems/ 
bottlenecks rather than 
address the core issues. 

A PR campaign, crafted to incite debate + 
action can highlight research studies, practices 
and policies to deepen awareness in areas 
which require more attention. 



TIMING & LOCALE

This activism campaign is designed to be put in motion when the issue 
reaches a critical mass in the news media. Ideally, this would take on a 
life of its own, reawakening with a new contextual relevance whenever 
a border issue situation erupts.  

AN ANCHOR POINT 

The passport provides a focal point  -- something almost everyone has 
and understands. It is also an emotional lightning rod, evoking emo-
tional and sometimes visceral responses in people. 

Considering the “cause & effect” of migrant issues, use of the passport 
will also redirect the conversation away from the “effects” end of the 
equation and centre it more closely towards the “cause,” the conditions 
and the constraints under which people leave their homes -- rather 
than the policies and administrative effort that seem to result from not 
considering/ addressing the root causes of migration in the first place. 

#passportliberation
ACTIVISM CAMPAIGN
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